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BACKGROUND

« Establishedin 2016

« Originally the Town of Minto, Township of Wellington North
and Township of Southgate, with the Township of Mapleton
joining in 2017

« Celebrates a Spring Launch in conjunction with Northern
Wellington County's Spring Rural Romp on the fourth
Saturday of May

« Year-Round

« Self-Guided Tours

« 4 categories: Farm, Garden, Food & Retail




PROGRAM OVERVIEW
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FALL FROLIC

« Anevent that was heldin
October to encourage
tourists to take advantage
of Autumn specials at each
of the
participating businesses

« Self-guided

« Special promotions and Fall
inspired activities

« Posters, Rack Cards, Radio
Interviews and Social Media
campaign for the event

« Successful with over 500
participants

« October 12,13 & 14in2018!




PARTNER COMMITMENT

« A commitment to a 2 year term (2018-2020)

« $2,500 per year ($5,000 for the term)

« Approaching potential businesses in your municipality

« Choosing a maximum of 10 businesses/venues that meet the criteria to
be included

« Responsible for communication with your municipality's participating
businesses (forwarding newsletters,delivering brochures,
communications, and gathering content for social media posts)

« Minto takes care of Social Media scheduling
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